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STATE OF ALASKA 
DEPARTMENT OF TRANSPORTATION AND PUBLIC FACILITIES 

TED STEVENS ANCHORAGE INTERNATIONAL AIRPORT 
 

Addendum No. 2 
 

Issue Date: January 16, 2026 
 

REQUEST FOR PROPOSAL ELECTRONIC/STATIC DISPLAY ADVERTSING CONCESSION 
ADA-32628 

 
RESPONSE TO QUESTIONS AND COMMENTS DUE BY DECEMBER 19, 2025 

 
The following is provided by the State of Alaska, Department of Transportation & Public 
Facilities, Ted Stevens Anchorage International Airport in response to questions received 
relating to the Electronic/Static Display Advertising Concession ADA-32628 Request for Proposal 
(RFP) document. 
 
No statement provided in these questions/comments shall be deemed a modification in any 
way of the RFP.  The only addition to, or modification of any part of the RFP must be included in 
an amendment. 
 
QUESTION #1:  Criterion 1.H states: “Based on locations in Exhibit B of the SCA, please describe 
what displays are proposed for each location.”  Comments during the airport tour may have 
created confusion as to whether all locations in Exhibit B will be considered for scoring.  For 
example, it was suggested that the only wall wrap that will be scored is behind Bag Claim 1-3. 
Please confirm whether all the locations indicated in Exhibit B will be considered in scoring.  If 
not, please explain the scoring method for these locations. 
 
STATE RESPONSE:  Exhibit B has now been replaced by “Amended Exhibit B (December 2025)”.  
All advertising locations identified in Amended Exhibit B (December 2025) are approved 
locations and will be considered in the evaluation and scoring of proposals. While Amended 
Exhibit B (December 2025) reflects existing advertising media, proposers are not restricted to 
existing formats and may propose alternative display concepts in those defined areas as 
reflected by color key on the amended exhibit. 
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QUESTION #2:  Criterion 3.G states: “Provide an estimate of gross revenues the proposer 
projects will be achieved if only the locations in Exhibit B are made available for the proposer’s 
advertising strategy.”  Please clarify whether Criterion 3.G will be evaluated primarily based on 
the dollar amount (for example, higher projections receive higher scores), or whether other 
factors will also be considered, such as the reasonableness of assumptions, and internal 
consistency between the estimate and the proposer’s planned displays. 
 
STATE RESPONSE:  Specific Evaluation Criterion No. 3 has been consolidated with Specific 
Evaluation Criterion No. 1, resulting in Criterion 3.G being amended to Criterion 1.Q.  Criterion 
1.Q will not be evaluated based solely on the projected gross revenue dollar amount, and higher 
projections will not automatically receive higher scores. The State will evaluate this criterion 
based on the reasonableness of the proposer’s assumptions, the internal consistency between 
the projected revenues and the proposed advertising strategy and display mix limited to 
Amended Exhibit B (December 2025), and the proposer’s demonstrated understanding of the 
airport environment and market conditions.  Please note that updates have been made to the 
evaluation criterion and proposal scoring methodology.  Proposers should refer to Amendment 
No. 3 for complete details. 
 
QUESTION #3:  Criterion 3.I states: “I. Outside the Box Proposals: If the proposer plans to 
incorporate “outside-the-box” strategies into its advertising program, describe all proposed 
locations not included on Exhibit B and the advertising strategy behind these locations.”  
Comments during the tour may have created uncertainty regarding how and whether Criterion 
3.I will be scored.  Please confirm whether Criterion 3.I will be scored. 
 
STATE RESPONSE:  Specific Evaluation Criterion No. 3 has been consolidated with Specific 
Evaluation Criterion No. 1, resulting in Criterion 3.I being amended to Criterion 1.S.  Yes. 
Criterion 1.S has been amended to clarify that only proposed locations identified in Amended 
Exhibit B (December 2025) will be evaluated and scored.  Please note that updates have been 
made to the evaluation criterion and proposal scoring methodology.  Proposers should refer to 
Amendment No. 3 for complete details. 
 
QUESTION #4:  Criterion 1.A states: “All existing advertising fixtures identified as concession 
locations in this RFP shall be replaced with new fixtures, unless the State grants prior written 
approval for the use of used or refurbished fixtures.”  Further, Article IX.3.A of the SCA states: 
“…the Concessionaire shall: a. Remove all existing advertising displays from the locations shown 
on Exhibit B and replace them with new displays.  The use of any previously used or refurbished 
displays shall be prohibited unless prior written approval is obtained from the State.”  Please 
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confirm this criterion will be scored on the assumption that all displays and fixtures must be 
replaced with new displays and fixtures.  If not, please clarify the alternative assumptions that 
should be used. 
 
STATE RESPONSE:  The State will issue an Amendment to the Request for Proposal that includes 
Amended Exhibit B (December 2025). Amended Exhibit B (December 2025) identifies eleven 
(11) existing digital displays and six (6) existing static displays that will be required to be 
replaced with new equipment at the Inception of the new Agreement. 
 
QUESTION #5:  Criterion 2.A states: “The proposer will submit a minimum infrastructure 
investment as a lump sum amount.  This amount relates only to the display locations indicated 
in Exhibit B and shall include costs of construction, displays, equipment, and fixtures…”  Please 
clarify whether the lump sum amount should include the cost of construction for all display 
locations in Exhibit B, or whether proposers may assume that some locations will be able to 
reuse existing equipment and will not require new construction.  If the latter, please clarify the 
assumptions proposers should use regarding which displays may remain and which must be 
replaced so that all proposers are bidding on a comparable basis. 
 
STATE RESPONSE:  Specific Evaluation Criterion No. 2, Infrastructure Investment, has been 
removed from the RFP Terms of Request, Section VII, Proposal Evaluation, and shall not be 
assigned a weighted score or considered in the evaluation of proposals for concession award.  
Please note that updates have been made to the evaluation criterion and proposal scoring 
methodology.  Proposers should refer to Amendment No. 3 for complete details. 
 
QUESTION #6:  Please clarify whether the capital budget should assume the new concessionaire 
will remove all existing displays and include the associated costs.  If not, please clarify the 
assumptions proposers should use regarding removal so that all capital budgets are comparable. 
 
STATE RESPONSE:  No. Proposers should not assume removal of all existing displays. Capital 
budgets should be based only on the locations identified in Amended Exhibit B (December 
2025), and on the assumption that the successful proposer will assume ownership (through 
State approved Transition Plan) of the existing equipment from the incumbent concessionaire at 
contract Inception. Costs associated with replacement of existing displays should be included 
only for those locations specifically identified in Amended Exhibit B (December 2025), to ensure 
consistent and comparable capital budgets across proposers.  
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QUESTION #7:  The proposal evaluation formula awards 15% to Infrastructure Investment.  Will 
evaluators be instructed to award points based solely on the dollar amount proposed?  Or will 
other factors also be considered, such as the feasibility of the proposed infrastructure, its 
revenue potential, and its aesthetic impact? 
 
STATE RESPONSE:  The Infrastructure Investment criterion has been removed from the proposal 
evaluation scoring criteria. Accordingly, no points will be awarded or deducted based on the 
amount or nature of proposed infrastructure investment. 
 
QUESTION #8:  The proposal evaluation criteria allocate 10 points to Annual Minimum 
Guarantee.  Because this criterion is a numeric commitment, please confirm the method the 
State will use to convert proposed Annual Minimum Guarantee amounts into points.  Many 
procurements use a proportional method in which the highest Annual Minimum Guarantee 
receives the full 10 points and other proposals receive points proportionally (for example, 
Proposed Annual Minimum Guarantee divided by the highest Annual Minimum Guarantee, 
multiplied by 10 points).  Will the State use a proportional formula of this type?  If not, please 
describe the method the State will use to award the 10 points. 
 
STATE RESPONSE:  The Annual Minimum Guarantee (MAG) will be evaluated using a 
proportional scoring methodology. The proposal offering the highest acceptable Annual 
Minimum Guarantee will receive the full points allocated to this criterion. All other proposals 
will receive proportionally fewer points based on the ratio of their proposed Annual Minimum 
Guarantee to the highest proposed Annual Minimum Guarantee, multiplied by the maximum 
points available for this criterion. This approach is intended to ensure a fair, transparent, and 
comparable evaluation of all financial proposals.  Please note that updates have been made to 
the evaluation criterion and proposal scoring methodology.  Proposers should refer to 
Amendment No. 3 for complete details. 
 
QUESTION #9:  The proposal evaluation criteria allocate 10% to Percentage Fees, and the 
Commitment Form requests separate percentage fees for static displays and high-tech displays.  
Because this criterion is a numeric commitment, please confirm the method the State will use 
to convert proposed percentage fees into points.  To ensure proposers are pricing to the same 
standard, will the State calculate points using a numerical method such as the following: 

 
1. Calculate each proposer’s Combined Percentage Fee as the average of the Static and 
High-Tech percentage fees. 
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2. Award the full points available for this criterion to the proposer with the highest 
Combined Percentage Fee. 
3. Award all other proposers’ points proportionally (for example, their Combined 
Percentage Fee divided by the highest Combined Percentage Fee, multiplied by the 
points available). 
 

If the State intends to use a different method, please provide a description so proposers 
understand how points will be awarded. 
 
STATE RESPONSE:  The State has amended the RFP and SCA to reflect a single percentage fee 
with a minimum of forty-three percent (43%). The percentage fee will be evaluated using a 
proportional scoring methodology. The proposal offering the highest acceptable percentage fee 
will receive the full points allocated to this criterion. All other proposals will receive 
proportionally fewer points based on the ratio of their proposed percentage fee to the highest 
proposed percentage fee, multiplied by the maximum points available for this criterion. This 
methodology is intended to ensure a fair, transparent, and comparable evaluation of all financial 
proposals.  Please note that updates have been made to the evaluation criterion and proposal 
scoring methodology.  Proposers should refer to Amendment No. 3 for complete details. 
 
QUESTION #10:  Criterion 6.C, Financial Ability, requests certified or limited review financial 
statements from the proposing entity.  Will the State accept alternative financial information 
that demonstrates financial fitness to be able to adequately perform the contract? 
 
STATE RESPONSE:  Yes. The State will consider alternative financial documentation that clearly 
demonstrates the proposer’s financial ability and fitness to perform the obligations of the 
contract. If the alternative documentation does not provide sufficient information for the State 
to make this determination, the State may, in its sole discretion, request additional financial 
information or clarification. 
 
QUESTION #11:  PDF page 51 of the RFP appears to reflect historical revenue from a broader 
location set than Exhibit B.  Please confirm the location set assumed on page 51 and confirm the 
location set on which the Minimum Annual Guarantee is intended to be based and enforced.  If 
the awardee scope is limited to Exhibit B location only (with no additional locations),  please 
clarify how the Minimum Annual Guarantee will be addressed so proposers are bidding on a 
comparable basis. 
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STATE RESPONSE:  Yes. The historical revenue information presented on PDF page 51 reflects 
revenues generated under the incumbent advertising concession, which included locations 
beyond those identified in Amended Exhibit B (December 2025). The Minimum Annual 
Guarantee (MAG) applies to and is enforced against the entire advertising concession as 
awarded under this solicitation. Proposers should base the MAG on the full scope of the 
advertising concession contemplated by the RFP including all locations identified in Amended 
Exhibit B (December 2025) and Exhibit B1. 
 
QUESTION #12:  Certified Activity Reports & Historical Performance (Article XI(G) – Reporting 
Requirements): Under the current agreement (ADA-90780) all reports provided to the state are 
public records.  For planning and due-diligence purposes, please provide copies of the last six 
Certified Activity Reports (CARs) for the prior concession.  Please share the results of any audits 
performed by the state and any additional supporting documents provided by the 
concessionaire. 
 
STATE RESPONSE:  The State contacted the submitter of this question to clarify Agreement ADA-
90780 was cited in error and that the request pertains to Agreements ADA-31788 and ADA-
31935. Attached are the Certified Activity Reports (CARs) for the period of May through October 
2025 for Agreements ADA-31788 and ADA-31935. At this time, the State has no audit reports or 
related audit documentation for the prior concession. 
 
QUESTION #13:  Assigned Areas, Locations & Passenger Exposure (Article V and Exhibit B – 
Assigned Areas): Are any of the Assigned Areas identified in Exhibit B currently anticipated to be 
impacted by renovations, reconfigurations, or construction projects during the Base Term? 
 
STATE RESPONSE:  Potential terminal improvements, such as the TSA checkpoint and Concourse 
B bump outs, have been identified in our short to mid-term planning projections, but no 
construction projects are currently planned or scheduled.  Should any future project impact 
advertising locations or inventory, the airport will inform and coordinate with the 
concessionaire throughout the process.  For Master Plan Update please visit: Ted Stevens 
Anchorage International Airport Master Plan Update 
 
QUESTION #14:  Assigned Areas, Locations & Passenger Exposure (Article V – Assigned Areas / 
Airport Operations): Can the State provide any estimated passenger counts, impression data, or 
relative exposure metrics by terminal or zone to assist proposer in understanding overall 
passenger flow and exposure across the Airport?  Is there a heat-map showing high traffic 
areas? 

https://ancmpu.com/
https://ancmpu.com/
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STATE RESPONSE:  CY2023 Deplanements - South Terminal: 2,733,657; North Terminal: 16,030; 
Total: 2,749,687.  CY2024 Deplanements – South Terminal: 2,727,115; North Terminal: 11,798; 
Total: 2,738,913.  CY2025 Deplanements – South Terminal, 2,664,884; North Terminal: 16,394; 
Total: 2,681,278. 
 
The Airport does not have “heat maps”, but high traffic areas would likely consist of areas in 
which passengers must congregate and have static dwell time, such as TSA Screening, baggage 
claim, or other waiting queue areas. 
 
QUESTION #15:  Assigned Areas, Locations & Passenger Exposure (Article V – Assigned Areas / 
Airport Operations): Can the State provide any available traveler demographic information for 
Ted Stevens Anchorage International Airport (e.g., business versus leisure travel mix, resident 
versus visitor mix, seasonal trends, or other aggregated characteristics) to assist proposers in 
planning advertising programs? 
 
STATE RESPONSE:  Passenger demographic information for Ted Stevens Anchorage International 
Airport is informed by seasonal Wi-Fi–based passenger surveys conducted in Summer 2024 and 
Winter 2024–25. Collectively, the surveys indicate that ANC serves a diverse passenger base 
with notable seasonal variation in trip purpose, residency, and traveler profiles. During the 
summer travel period, most surveyed visitors were out-of-state travelers, primarily traveling for 
vacation and leisure purposes, with a meaningful share of international visitors. Summer 
passengers tend to have larger travel parties, longer trip planning horizons, and higher 
participation in leisure activities, with an average age in the mid-40s and above-average 
household incomes. In contrast, the winter travel period reflects a higher proportion of Alaska 
residents and business-related travel, shorter booking timelines, and slightly smaller party sizes, 
while still maintaining a strong presence of out-of-state and international visitors. Across both 
seasons, passengers originate predominantly from Western U.S. states, followed by the South, 
Midwest, and East, with international visitors most commonly arriving from Canada, Europe, 
and Asia. Overall, ANC passengers represent a balanced mix of leisure, business, resident, and 
visitor travelers with relatively high-income levels and broad geographic diversity, providing a 
varied and seasonally dynamic audience for airport advertising opportunities. 
 
QUESTION #16:  Permits, Infrastructure & Refurbishment (Article XII – Construction, 
Remodeling, and Refurbishment): Can the State provide a summary of any Airport Building 
Permit requests submitted by the incumbent within the last three (3) years, including any 
modifications, denials, or withdrawn applications? 
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STATE RESPONSE:  See attached Building Permit Summary 2023-2025 which summarizes the 
issued building permits for the last three (3) years.  There were no denied or withdrawn 
applications. 
 
QUESTION #17:  Permits, Infrastructure & Refurbishment (Article XII(E) – Refurbishment Plan): 
Can the State provide a copy of the incumbent’s current refurbishment or replacement plan? 
 
STATE RESPONSE:  The refurbishment requirements are addressed in ADA-31788 Supplement 
No. 1 and ADA-31935 Supplement No. 1. 
 
QUESTION #18:  Permits, Infrastructure & Refurbishment (Article XII – Construction and 
Installation): Have any as-build surveys been submitted to the State by the incumbent within 
the last three (3) years, and if so, can those be made available for review? 
 
STATE RESPONSE:  No.  As-built surveys have not been required for the incumbent’s permitted 
installations within the last three (3) years. 
 
QUESTION #19:  Permits, Infrastructure & Refurbishment (Article XII(B)(6) – Gross Revenue 
Definition): Can amortized infrastructure costs be deducted from Gross Revenue for purposes of 
calculating percentage rent, or are such costs excluded from allowable deductions? 
 
STATE RESPONSE:  No. Amortized infrastructure or refurbishment costs are not allowable 
deductions from Gross Revenue and may not be deducted for purposes of calculating 
percentage rent. 
 
QUESTION #20:  Infrastructure Investment & Evaluation Criteria (Article XII – Infrastructure 
Investment / Evaluation Criteria): Can the State clarify how infrastructure investment will be 
evaluated for scoring purposes, particularly whether consideration will be given to proposed 
annual reinvestment and ongoing capital refresh over term of the Agreement, as compared to 
the initial upfront investment amount at contract commencement? 
 
STATE RESPONSE:  The Infrastructure Investment criterion has been removed from the proposal 
evaluation scoring criteria. Accordingly, no points will be awarded or deducted based on the 
amount or nature of proposed infrastructure investment.  Please note that updates have been 
made to the evaluation criterion and proposal scoring methodology.  Proposers should refer to 
Amendment No. 3 for complete details. 
 



Addendum No. 2 
Electronic/Static Display Advertising Concession 
Agreement ADA-32628  Page 9 of 16 
 

QUESTION #21:  Infrastructure Investment & Evaluation Criteria: As discussed at the Pre-Bid 
meeting, with so many unknowns prior to the transition process, it’s impossible for a new 
operator to confidently project an up front investment amount.  Would the state consider 
amending the transition plan to waive the required commitment to an up-front equipment 
replacement amount?  Given that the transition will require the new concessionaire and the 
incumbent to agree to commercial terms for the transition of ownership of each installation, 
and that plan will further be subject to approval by the state, it’s impossible for a new 
concessionaire to predict an initial investment amount.  In this case a commitment to an annual 
investment amount would still be required, but it would begin after the transition to a new 
concessionaire is complete. 
 
STATE RESPONSE:  The Infrastructure Investment criterion has been removed from the proposal 
evaluation scoring criteria. Accordingly, no points will be awarded or deducted based on the 
amount or nature of proposed infrastructure investment.  Please note that updates have been 
made to the evaluation criterion and proposal scoring methodology.  Proposers should refer to 
Amendment No. 3 for complete details. 
 
QUESTION #22:  Technology Classification & Advertising Program Evolution (Article I(O) – High 
Tech Displays): Can the State clarify which installed display technologies currently qualify as 
“High-Tech Displays” for purposes of revenue classification under Article VI? 
 
STATE RESPONSE:  For purposes of revenue classification under Article VI, the display 
technologies currently installed and in operation at the Airport that qualify as “High-Tech 
Displays,” as defined in Article I(O), are digital display technologies. 
 
QUESTION #23:  Technology Classification & Advertising Program Evolution (Articles I and IV – 
Interactive Technology): Does the State anticipate approving interactive, data-driven, or sensor 
based display technologies as part of the Advertising program, assuming all security, ADA, and 
operational requirements are met? 
 
STATE RESPONSE:  Yes.  The State is open to considering innovative display technologies that 
enhance the overall Advertising Program and improve the traveling public’s customer 
experience. 
 
QUESTION #24:  Advertising, Content, Pricing & Commission Structures (Article IV(H)(1)-(2) – 
Pricing): Can the State provide any historical pricing information or analysis regarding current 
advertising rates, rate structures, or pricing practices under the incumbent concession? 
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STATE RESPONSE:  The State does not have access to, nor does it approve, contracts between 
the incumbent concessionaire and individual advertisers. Accordingly, the State is unable to 
provide historical pricing information, rate structures, or analyses of the incumbent 
concessionaire’s advertising rates or pricing practices. 
 
QUESTION #25:  Advertising, Content, Pricing & Commission Structures (Article IX(D)(2) – Scenic 
and PSA Content): Can the State clarify the definition of “Scenic” and “Public Service 
Announcement (PSA)” content, and how such content is prioritized or scheduled relative to paid 
advertising? 
 
STATE RESPONSE:  Scenic content refers to visual or multimedia material that features 
landscapes, natural settings, cityscapes, or place-based imagery intended to evoke a sense of 
place, atmosphere, or experience rather than promote a specific product, service, or brand. 
Scenic content is generally informational or experiential in nature, is not revenue-generating on 
its own, and is often used to enhance the passenger experience, reinforce local identity, or 
provide visual continuity within an advertising program. 
 
A Public Service Announcement (PSA) is any State authorized message, notice, or 
communication promoting public safety, emergency information, governmental programs, 
recruitment for State agencies, airport operation information, tourism and economic 
development initiatives, or other non-commercial messaging deemed to be in the public 
interest by the State. PSAs shall not promote any private individual, commercial 
enterprise, or for-profit activity, and shall be provided display priority at no cost to the 
State. 
 
Paid advertising receives scheduling priority. Scenic content and PSA content may be displayed 
only on a limited and discretionary basis and shall not displace or reduce the delivery of paid 
advertising commitments. Such content may be used to supplement paid advertising, including 
to fill unsold inventory, provide transitional content between paid advertisements, or during off-
peak periods. 
 
QUESTION #26:  Advertising, Content, Pricing & Commission Structures (Article IV – Advertising 
Program): Can the State clarify the rational for applying different commission or percentage fee 
structures to static versus electronic advertising formats, and whether those differences are 
intended to reflect operational costs, revenue potential, or policy considerations?  Given the 
greatly increased business risk and up front cost of purchasing and installing High Tech displays, 
would the state consider modifying the RFP to include lowering the revenue-sharing rate for 
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High Tech displays to 40%, in order to avoid incentivizing a concessionaire to prioritize static 
displays where the cost-share percentage is lower? 
 
STATE RESPONSE:  The State has reviewed the questions and feedback regarding commission 
and percentage fee structures for static and electronic advertising formats. Based on this review, 
the State has determined that it will issue an Amendment to the Request for Proposal and the 
Sample Concession Agreement to establish a single minimum percentage fee of 43% applicable 
to all advertising formats.  The forthcoming Amendment will supersede the existing 
differentiated percentage fee provisions. All other terms, conditions, and requirements of the 
RFP remain unchanged unless expressly modified by the Amendment. 
 
QUESTION #27:  Advertising, Content, Pricing & Commission Structures (Article IV(F)(7) – Filler 
Content): Approximately what percentage of total advertising inventory has historically been 
allocated to PSA or filler content at ANC? 
 
STATE RESPONSE:  The State does not track or maintain historical data regarding the percentage 
of total advertising inventory allocated to PSA or filler content at ANC. Allocation of such 
content has historically been managed at the concessionaire’s discretion and may vary based on 
inventory availability, sales levels, and operational considerations. 
 
QUESTION #28:  Advertising, Content, Pricing & Commission Structures (Articles I and IX – PSA 
Priority): How frequently does the State anticipate exercising priority placement of PSAs, and 
are there peak periods when PSA usage is typically higher? 
 
STATE RESPONSE:  The State does not anticipate routinely exercising priority placement of PSAs. 
Paid advertising receives scheduling priority. PSA and scenic content may be displayed on a 
limited and discretionary basis and shall not displace or reduce paid advertising commitments. 
When utilized, such content is typically scheduled to supplement paid advertising, including to 
fill unsold inventory, provide transitional content between paid advertisements, or during off-
peak periods. No recurring peak periods for PSA usage are anticipated.  Examples of a State of 
Alaska requested PSAs: Example 1: The Alaska Department of Transportation & Public Facilities 
hosted the 2025 National Association of State Aviation Officials (NASAO) 34th Annual 
Convention in Anchorage September 21-24, 2025. The State may potentially reach out to the 
Advertising Concessionaire to add digital “Welcome” signage to digital displays to 
welcome NASAO guests leading up to the conference dates. Digital signage to be displayed 
would be provided by the Airport. Example 2: When a new destination is added to ANC’s route 
list, such as Calgary for Summer 2025, ANC may ask the Advertising Concessionaire to play visit 
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Calgary/tourism digital media to promote the new partnership with a new city/route. In turn, 
Calgary airport, would play visit Anchorage/tourism media. The media played would be 
provided by the Airport. 
 
QUESTION #29:  Utilities, Rent & Financial Flows (Article V & Article XVIII – Utilities and State 
Services): Can the State clarify whether the concessionaire is responsible for payment of 
electricity for advertising displays, and if so, whether historical utility charges are available for 
reference? 
 
STATE RESPONSE:  Article VI, Section A of the Sample Concession Agreement provides that basic 
utility expenses, including electricity and heating/cooling, are included in the Concession and 
Rent Fees.  Accordingly, standard electrical usage associated with advertising displays is included 
in these fees.  Article VI, Section J.4 further addresses circumstances involving extraordinary use 
of lighting, power, or cleaning services. If the State determines that a concessionaire’s use 
exceeds the scope of normal services, the State will provide written notice identifying the 
extraordinary utility expenses. The concessionaire will have ten (10) days from the date of such 
notice to dispute the charges, in accordance with the Agreement.  Based on the foregoing, 
historical utility charges specific to individual advertising displays are not separately tracked or 
available for reference. 
 
QUESTION #30:  Utilities, Rent & Financial Flows (Article V – Support Space): Does the 
incumbent concessionaire currently lease office or support space within the Airport, and if so, 
where is that space located and what rent is being paid? 
 
STATE RESPONSE:  Yes. The incumbent concessionaire currently leases Concession Support 
Space identified as Room SA1657, consisting of approximately 77 square feet, and is leased at a 
Concession Support Space rate of $25.00 per square foot per year, paid monthly, for an annual 
rent of $1,925.00.  Concession Support Space must be negotiated and agreed upon by the State 
and the incumbent, or it may be applied for at a later date, as Room SA1657 is not guaranteed 
to be available. 
 
QUESTION #31:  Transition, Ownership & Asset Disposition (Article IV(I) – Transition and 
Mitigation): If the successful proposer does not continue existing advertising contracts, is the 
incumbent required to mitigate damages associated with unsold or terminated advertising 
commitments? 
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STATE RESPONSE:  Yes. Any existing advertising contracts are between the incumbent 
concessionaire and its advertisers and remain the responsibility of the incumbent 
concessionaire. The State does not have access to, does not approve, and is not a party to such 
agreements. Accordingly, the State has no authority to require the successful proposer to 
assume or continue existing advertising contracts, and any mitigation of damages associated 
with unsold or terminated advertising commitments is the responsibility of the incumbent 
concessionaire. 
 
QUESTION #32:  Transition, Ownership & Asset Disposition (Article IV(D)(3) – Replacement of 
Advertising): At the end of the incumbent contract term, are all advertising contracts expected 
to expire, or are there any sold advertisements that extend beyond the contract end date?  Can 
the state share any information it has regarding current advertising contracts and termination 
dates? 
 
STATE RESPONSE:  The State does not review, approve, or maintain advertising contracts 
between the concessionaire and its advertisers. Accordingly, the State does not have visibility 
into, nor can it represent, the terms, duration, or termination dates of any existing advertising 
contracts, including whether any such contracts extend beyond the incumbent concessionaire’s 
contract term. 
 
QUESTION #33:  Transition, Ownership & Asset Disposition (Article XII – Infrastructure 
Condition): Based on the State’s assessment, what if any existing equipment or signage will 
require refurbishment or replacement at the start of the new contract term? 
 
STATE RESPONSE:  The State will issue an Amendment to the Request for Proposal that includes 
Amended Exhibit B (December 2025). Amended Exhibit B (December 2025) identifies eleven 
(11) existing digital displays and six (6) existing static displays that will be required to be 
replaced with new equipment at the Inception of the new Agreement term. 
 
QUESTION #34:  Transition, Ownership & Asset Disposition (Article XII(F) – Ownership of 
Improvements): Does the State take ownership of all advertising equipment and signage at the 
end of the incumbent contract, and if not, which assets remain the property of the incumbent? 
 
STATE RESPONSE:  Generally, infrastructure/improvements of equipment and hardware vest in 
the State at termination unless the State directs removal; the State can also allow sale from the 
incumbent to the successor at unamortized value for specified items. 
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QUESTION #35:  Transition, Ownership & Asset Disposition (Article XXIV(B) – Unamortized 
Improvements): Which existing fixtures will the State take title to versus require sale or removal, 
and what is the unamortized balance, if any, associated with each asset?  For fully amortized 
equipment, will the State require replacement at the start of the new contract? 
 
STATE RESPONSE:  Pursuant to Article XXIV(B)(4), all fully amortized equipment and hardware 
will be transferred to the successful proposer on an “as-is, where-is” basis, with no warranties 
or assurances as to condition or functionality. The State will not require the replacement of fully 
amortized equipment at the commencement of the new contract, except for those items 
expressly identified for replacement at Agreement Inception in Amended Exhibit B (December 
2025). 

QUESTION #36:  Transition, Ownership & Asset Disposition (Article XXVII – Transition Plan): Is 
the Transition Plan included in the proposed Sample Concession Agreement substantially the 
same as the transition provisions in the incumbent agreement, or are there material differences 
the proposers should account for? 
 
STATE RESPONSE:  The Transition Plan provisions in the proposed Sample Concession 
Agreement are substantially consistent with those in the incumbent agreement and do not 
introduce material differences that proposers must separately account for. The provisions 
maintain the same fundamental framework regarding coordination between outgoing and 
incoming concessionaires, State approval of a written transition plan, execution requirements, 
and State authority to resolve disputes. While the article numbering and formatting differ 
among agreements, these differences are administrative in nature and do not materially alter 
the transition obligations or risk allocation. 
 
QUESTION #37:  Is the airport looking for any specific improvements or capabilities that the 
current vendor has not been able to deliver? 
 
STATE RESPONSE:  No.  This solicitation is not the result of deficiencies in the incumbent’s 
performance.  Rather, it reflects the Airport’s desire to update and modernize its agreement and 
internal processes to better align with current advertising technologies and industry practices, 
and to improve administrative efficiency and flexibility. 
 
FOLLOW-UP QUESTION (#37):  What causes the process to be delayed? 
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STATE RESPONSE:  Delays typically occur when new advertising areas must be added to the 
Agreement.  Under the current structure, this requires a formal supplement for each additional 
area, which involves multiple review and approval steps. 
 
FOLLOW-UP QUESTION (#37):  Why not assign the entire Airport to the concessionaire and 
approve each advertisement individually? 
 
STATE RESPONSE:  The Airport must retain appropriate control over Airport property.  Assigning 
the entire Airport footprint without defined parameters would reduce necessary oversight and 
increase administrative burden.  The Airport’s Leasing Department is not structured to approve 
individual advertisements on an ongoing basis. 
 
FOLLOW-UP STATEMENT (#37):  Quarterly submissions would limit the concessionaire’s 
flexibility to respond quickly to advertiser requests. 
 
STATE RESPONSE:  Quarterly submissions are intended to identify and pre-approve potential 
future advertising areas in Exhibit B-1.  Once memorialized by supplement, the concessionaire 
may respond quickly to advertiser requests without additional amendments.  Proposals will be 
evaluated solely on Amended Exhibit B (December 2025); Exhibit B-1 will be negotiated and 
executed with the selected concessionaire. 
 
QUESTION #38:  What technology is the airport looking for? 
 
STATE RESPONSE:  The Airport seeks modern, innovative advertising technology that supports a 
strong sense of place and reflects Alaska’s unique identity.  Proposers are encouraged to present 
creative solutions that integrate current technology with authentic Alaska-themed content, 
providing a refreshed and engaging experience for a diverse traveler audience. 
 
QUESTION #39:  Is ANC looking for particular metrics to be elevated? 
 
STATE RESPONSE:  No specific metrics are currently tracked or targeted.  The primary objective 
is to enhance the overall customer experience by incorporating modern technology in a 
balanced way that appeals to all passenger demographics while also reinforcing a strong sense 
of place. 
 
QUESTION #40:  Have ads been denied? 
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STATE RESPONSE:  Yes.  Advertisements may be denied if they are deemed inappropriate for a 
family-friendly airport environment, including but not limited to content that is graphic, 
political, controversial, or related to weapons, alcohol, or drugs.  Decisions to deny 
advertisements are made at an elevated review level and may include legal review to ensure 
consistency with Airport policies and applicable regulations. 
 
QUESTION #41:  How many areas does the airport own now? 
 
STATE RESPONSE:  The State currently owns digital displays in four areas within the airport. 
These locations are not identified as approved advertising locations in Amended Exhibit B 
(December 2025). All State-owned screens are in the process of being removed, with the 
exception of three screens located in the Aurora Hallway leading to the car rental area, which 
will remain in place. 
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_RQJjQ�qQSIUIS��TIPLKJIOWf�qKLydLS[KIOW�hIXIOQR�hIJMRQWJ_ZLKISQ�J�eLJO��QR[L��TTf�_IKMNKO�gN[KOLJW�qHNTL�qQSjQXL_TSHNKQXL�dOQW\KIVXL�d[IOLJf�_KKIPQRJ�zLRSNZL�gLTOLKgQRI\LK��Q̀ �}KN[Mf�erg�}QOL�hIXIOQR�iLÒNKj
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Alaska Channel AIRPORTS 
MONTHLY REPORT AS OF

6/30/2025
CONTRACT YEAR 4/1/25-3/31/26

ANCHORAGE 

YTD
 Static  HITECH Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 177,996.07

2024 IO: 5326
2024 IO: 5322
2024 IO: 5320

2024 IO: 5330
IO-6201

IO: 6214

 IO: 723-1

PO: P0574896
PO: 570358

PO: 570358

IO: 2231

Total Revenue From AK CH Airport Advertising $ 30,386.55 $ 58,877.16 $ 89,263.71

Total Due $ 37,224.81

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE
This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business
formulas and practices information. A redacted version will be made available upon request for public 

disclosure purposes.

49th State Brewery: Bag Claim Digital Network $ 257.00 $ 178,253.07
Alaska Bear Trips: Car Rental Center Entrance Tension Fabric Display $ 180,573.07
Alaska Business Publishing Company: B&C Concourse Digital $ 1,089.38 $ 181,662.45
The Alaska Collection: 2025 Rental Car Center Elevator Display $ 3,432.00 $ 185,094.45
Alaska Helicopter Tours: Bag Claim 1-5 $ 250.00 $ 185,344.45
Alaska Helicopter Tours: Arrivals Welcome Center $ 450.00 $ 185,794.45
Alaska Native Hertiage Center: Arrivals Welcome Center $ 1,023.00 $ 186,817.45
Alaska Native Hertiage Center: Bag Claim 3 Ceiling Monitor $ 818.00 $ 187,635.45

$ 1,400.00 $ 189,035.45
Alaska State Troopers // Department of Public Safety: Pre-Security Digital Network $ 900.00 $ 189,935.45
Alex Hotel & Suites: Airport Courtesy Phone Package $ 600.00 $ 190,535.45

$ 600.00 $ 191,135.45
Arctic Chiropractic: Bag Claim 1-8, C & B Gate $ 1,004.43 $ 192,139.88
ASMI: B&C Digital Network $ 840.38 $ 192,980.26
ASRC Energy Services: 16 Charging Table Wraps and L1 Lit Tension $ 4,800.00 $ 197,780.26
ASRC Energy Services: L1 Waiting Area Lit Tension Fabric Display $ 1,600.00 $ 199,380.26
Arctic Slope Telephone Assoc.(ASTAC): B&C Concourse Digital Network $ 1,089.38 $ 200,469.64
Big Rays: C Concourse 4K Display $ 3,075.00 $ 203,544.64

$ 585.15 $ 204,129.79
Comfort Suites Airport: Carousel 3, Rural and Commuter $ 1,000.00 $ 205,129.79
David Green Master Furrier: Bag Claim DIgital Network $ 383.04 $ 205,512.83
Dimond Center Holdings/Mall: Bag Claims 1-7 (12 screens) $ 319.20 $ 205,832.03
Escape Alaska:  Arrivals Welcome Center $ 938.00 $ 206,770.03
Global Credit Union: Arrival Hall Welcome Screen $ 2,000.00 $ 208,770.03
Global Credit Union: B&C Concourse Digital Network $ 796.80 $ 209,566.83
Global Credit Union: Bag Claim 1-8 $ 351.12 $ 209,917.95
Global Credit Union: Pre-Security Digital Network $ 1,440.00 $ 211,357.95
IBEW Local 1547 and NECA: LTF Carousel 5 $ 1,368.00 $ 212,725.95
IBEW Local 1547 and NECA: LTF Carousel B Hex $ 760.00 $ 213,485.95
ICE Services, Inc: Wall of Adventure Dedicated Display $ 2,400.00 $ 215,885.95
Ilisagvik College: B&C Concourse Digital Concourse Digital Network $ 560.25 $ 216,446.20
Jungle Media // GCI: Bag claim 1-8 $ 478.80 $ 216,925.00
Jungle Media // GCI: B concourse Tension Fabric Display $ 2,500.00 $ 219,425.00
KUIU Ultralight Hunting: Bag Claim 3 Lit Tension Fabric Display $ 2,325.00 $ 221,750.00
The Lakefront Anchorage: Arrivals Welcome Center $ 425.00 $ 222,175.00
Moda Partners: B&C Concourse Digital Network $ 871.50 $ 223,046.50
MSI // AK Air: Halibut Digital Screen $ 2,500.00 $ 225,546.50
MSI // AK Air: Selfie C Concourse Station $ 2,400.00 $ 227,946.50
MSI // AK Air: Digital Airport C Concourse $ 1,710.00 $ 229,656.50
MSI // AK Air: Pre-Security Screens $ 760.00 $ 230,416.50
MSI // Alaska Railroad:  Bag Claims 1-5 $ 507.60 $ 230,924.10
MSI // Conoco Phillips Alaska: Baggage Claim Digital Network $ 383.04 $ 231,307.14
NANA Regional Corp: Concourse C Lit Tension Fabric $ 2,160.00 $ 233,467.14
The Nature Conservancy: B&C Concourse Digital Network $ 1,444.20 $ 234,911.34
NOVA Alaska Guides: Bag Claim 1-8 $ 622.44 $ 235,533.78

Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00 $ 235,933.78
ORSO // Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 351.12 $ 236,284.90
Phillips Cruises:  Arrivals Welcome Center $ 600.00 $ 236,884.90
Providence of Alaska: Wall of Adventure $ 2,232.00 $ 239,116.90
Puffin Inn: Airport Courtesy Phone Center Package $ 550.00 $ 239,666.90
Regal Air; Bag Claim 4 Lit Tension Fabric Display $ 1,000.00 $ 240,666.90
Southcentral Foundation: B&C Concourse Digital Displays $ 1,089.38 $ 241,756.28
Southcentral Foundation: Pre-Security Digital Displays $ 1,800.00 $ 243,556.28
Spawn Northrim 2023-2025: C Concourse $ 1,058.00 $ 244,614.28
Sportman's Warehouse: Car Rental Escalator Display $ 1,500.00 $ 246,114.28
State of Alaska // DHHS // Narcan Distribution Program: Pre Security Digital Displays $ 1,800.00 $ 247,914.28
State of Alaska // DHHS // Narcan Distribution Program: Carousel 7 LTF $ 750.00 $ 248,664.28
Sushi on the Fly: Pre-Security Digital Network $ 1,296.00 $ 249,960.28
Trident Seafoods: Pre-Security Digital Displays $ 2,610.00 $ 252,570.28
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 1,034.91 $ 253,605.19
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): Wall of Adventure $ 2,280.00 $ 255,885.19
UAA Advancement Office: Bag Claim 1-8 $ 412.30 $ 256,297.49
University of Alaska Fairbanks: B&C Gate Digital Network  $ 796.80 $ 257,094.29
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00 $ 257,334.29
US Dept of Interior // Indian Arts & Crafts Board:  Wall of Opportunity  $ 2,300.00 $ 259,634.29
Wild Alaskan Company: Main Atrium Dedicated Digital Display $ 2,700.00 $ 262,334.29
Wild Alaskan Company:  Pre Security Digital Display $ 1,575.00 $ 263,909.29
Wilkins // ACS: Rural & Commuter Digital Network $ 244.69 $ 264,153.98
Wilkins // ACS: Pre Security Digital Displays $ 978.75 $ 265,132.73
Wilkins // SMS: Wall of Opportunity Lit Tension Fabric Display $ 1,661.55 $ 266,794.28
Yuit // Calista: Bag Claim $ 465.50 $ 267,259.78

Adjusted Gross  Revenue $ 89,263.71

45% Due From Static Displays  $ 13,673.95

40% Due From Hitech Displays  $ 23,550.86

Subtotal $ 37,224.81

$ 2,320.00

Alaska Pacific University: Pre-Security Digital Displays

Anchorage Staybridge Suites: Arrivals Welcome Center

Caliber Law Group: B&C Gate Digital Network
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]POH̀O�aLMORGQOP�bOITJRc�dOI�eJRMOP�fGTJL�gOPP� h i[ijk\kklmMF�nMOMJ�aIĴ JIUc�aOV�dPOGX�oGVGMOP�pJM̂LÌ�iqr h i[kst\kk]POH̀O�aYHGRJHH�uYZPGHFGRV�dLXKORUc�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h jjk\js]POH̀O�wJPGQLKMJI�ELYIHc�aOV�dPOGX�iqr h i[kkk\kk]POH̀O�wJPGQLKMJI�ELYIHc�dOI�eJRMOP�fGTJL�gOPP h xkk\kk]POH̀O�pOMGNJ�wJIMGOVJ�dJRMJIc�dOI�eJRMOP�fGTJL�gOPP� h i[kmk\kk]yz{Ec�d�dLRQLYIHJ�yGM�nLSSM� h s[kij\jx]PUJH̀O�eJHLIM�|KJIOMGLRH�yGXGMJT�uOIMRJIHFGK�L}O�]PUJH̀O�eJHLIMc�aOV�dPOGXH�iq~�dLPYXR�gIOKH h r[lkt\kk]IQMGQ�dFGILKIOQMGQc�aOV�dPOGX�iqt[�d�bOMJ�ORT�a�bOMJH h i[sxk\rx]n��c�avd�oGVGMOP�pJM̂LÌ� h rlx\~x]IMGQ�nPLKJ�EJPJKFLRJ�]HHLQGOMGLR�dLLKJIOMGNJ[��RQ��]nE]d�c�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h jjk\jsaIGHMLP�]TNJRMYIJHc�aOV�dPOGX�iq~�oJTGQOMJT�fGTJL�̂OPP� h ~[jrk\kkh ~rl\troONGT�bIJJR��OHMJI��YIIGJIc�aOV�dPOGX�o�VGMOP�pJM̂LÌ h i[krj\mjoGXLRT�dJRMJI�wLPTGRVH}�OPPc�aOV�dPOGX�iqx h ttk\tkzHQOKJ�]POH̀Oc�uOÌGRV�bOIOVJ�zRMIORQJ�EJRHGLR��OZIGQ�oGHKPOU h xxr\kkbPLZOP�dIJTGM�{RGLRc�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h lt~\skbPLZOP�dIJTGM�{RGLRc�aOV�dPOGX�iqt h mjt\tt�azg�yLQOP�irlx�ORT�pzd]c�yE��dOILYHJP�t� h xjk\kk�PGHOVNG̀�dLPPJVJc�avd�QLRQLYIHJ�oGVGMOP�pJM̂LÌ h ~~m\xrh i[~si\skyÒJSILRM�]RQFLIOVJc�a�dLRQLYIHJ�yE� h rxr\kk�JTGO���}}�oYPYMF�EIOTGRV�dLc�aOV�dPOGX�r�yGM�EJRHGLR��OZIGQ�oGHKPOU� h s[xli\ss�JTGO���}}�oYPMYMF�EIOTGRV�dLc�dOILYHJP�t�yGM�EJRHGLR��OZIGQ�oGHKPOU� h i[lls\xr�LTO�uOIMRJIHc�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h rst\rk�n��}}�]��]GIPGRJHc�d�dLRQLYIHJ�nLSSGM�sksl h s[lkk\kk�n��}}�]��]GIPGRJHc�uLHMqnJQYIGMU�dLPYXR�gIOKH�sksl h i[xjk\kk�n��}}�]��]GIPGRJHc�aOVOVJ�dPOGXqoGVGMOP�nQIJJRH�sksl h i[rsk\kk�n��}}�]��]GIPGRJHc�oGVGMOP�]GIKLIM�d�dLRQLYIHJsksl h rxk\kk�n��}}�]POH̀O�eOGPILOTc��aOV�dPOGXH�iqr� h s[k~k\lk�n��}}�aOR̀�LS�]XJIGQOc�uIJqnJQYIGMU�dLPYXR�gIOKH�sksl�� h i[jkk\kk�n��}}�dLRLQL�uFGPPGKHc�a�dLRQLYIHJ�yGM�nLSSGMM� h i[~jk\kk�n��}}�dLRLQL�uFGPPGKHc�aOVVOVJ�dPOGX�oGVGMOP h i[krj\mj�n��}}�dLRLQL�uFGPPGKHc�yGM�EJRHGLR��OZIGQ�oGHKPOU� h i[jtk\kkEFJ�pOMYIJ�dLRHJINORQUc�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h txr\tkpLIMFIGX�aOR̀c�]�dLRQLYIHJ�EJRHGLR��OZIGQ�oGHKPOU�ZU�]is h i[kxr\kkp|f]�]POH̀O�bYGTJHc�aOV�dPOGX�iqt h i[xix\rj|IORVJ�nPGQJ�}}�aIL̂ R��YVc�aOV�dPOGXH�lqr�oGVGMOP�pJM̂LÌ h lkk\kk|LXGRVXÒc�dOI�eJRMOP�fGTJL�gOPP h lkk\kk|en|}bPOQGJI�aIĴ FLYHJc�aOV�dPOGX�oGVGMOP�pJM̂LÌ��is�HQIJJRH� h mjt\ttnLYMFQJRMIOP��LYRTOMGLRc�avd�dLRQLYIHJ�oGVGMOP�oGHKPOUH�̂GMF�uIJnJQ�oGV�oGHKPOUH� h jjk\jsEIYJZ�v�aJOIT�yydc�]�dLRQLYIHJ�EJRHGLR��OZIGQ�oGHKPOU�ZU�aOV�dPOGX�m h mjk\kk{]]�]TNORQJXJRM�|SSGQJc�aOV�dPOGX�iqt�� h i[i~x\xk{RGNJIHGMU�LS�]POH̀O��OGIZOR̀Hc�avd�bOMJ�oGVGMOP�pJM̂LÌ��̂GMF�eYIOP�dLXXYMJI�ZJPL̂ �� h lt~\sk{RGNJIHGMU�LS�]POH̀O��OGIZOR̀Hc�eYIOP�v�dLXXYMJI�oGVGMOP�pJM̂LÌ� h slk\kk{]]�uIJnJQYIGMU�dLPYXR�gIOKH� h s[lrk\kk{�uz]�f�����{u�]E�d|eu|e]E�|p��{�d�c�avd�dLRQLYIHJ�oGVGMOP�pJM̂LÌ h jsx\rm�YGM�}}�dOPGHMOc�yGM�EJRHGLR��OZIGQ�oGHKPOU�pJOI�ds� h s[lkk\kk�YGM�}}�dOPGHMOc�aOV�dPOGX� h i[stl\rk�{RTJI�hsrk̀����oYJ��ILX��oGHKPOUH�� ir��|NJI�hsrk̀���oYJ��ILX��oGHKPOUH�� sk� h is[sir\j~�|NJI�hrkk̀���oYJ��ILX�oGHKPOUH sr��|NJI�hiXGP���oYJ��ILX�oGHKPOUH ~k� h q��

dOPGZJI�yÔ �bILYKc�avd�bOMJ�oGVGMOP�pJM̂LÌ�
�YRVPJ��JTGO�}}�bd��c�aOV�dPOGX�iqt
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678679:;<7=�>�?8;�@ABC:D;�;8�6ABE9D�F9@DE8@A7:GHIJ�KLMNKO�KLPLQRJ�SNTUIVLTOIQR�QTV�MKNMKILOQKW�VQOQ�XLTLKQRRW�SNTJIVLKLV�LYLZMO�UKNZ�M[\RISVIJSRNJ[KL]�ITSR[VITX�ITOLKTQR�UITQTSIQR�ITUNKZQOINT]�SRILTO�ITUNKZQOINT]�QTV�ITOLKTQR�\[JITLJJUNKZ[RQJ�QTV�MKQSOISLJ�ITUNKZQOINT̂�_�KLVQSOLV�PLKJINT�̀IRR�\L�ZQVL�QPQIRQ\RL�[MNT�KLa[LJO�UNK�M[\RIS�VIJSRNJ[KL�M[KMNJLĴbcOH�dOQOL�eKL̀ LKWf�eQX�gRQIZ�hIXIOQR�iLÒNKj k lmn̂oo k lpn]mqp̂nr_RQJjQ�eLQK�GKIMJf�gQK�sLTOQR�gLTOLK�tTOKQTSL�GLTJINT�uQ\KIS�hIJMRQW k l]vlôoo k lpc]rvp̂nr_RQJjQ�e[JITLJJ�w[\RIJHITX�gNZMQTWf�exg�gNTSN[KJL�hIXIOQR k q]orĉvr k lno]clp̂qpGHL�_RQJjQ�gNRRLSOINTf�lolm�sLTOQR�gQK�gLTOLK�tRLPQONK�hIJMRQW k v]bvl̂oo k lnb]vmr̂qp_RQJjQ�yLRISNMOLK�GN[KJf�eQX�gRQIZ�qzm k lmôoo k lnb]por̂qp_RQJjQ�yLRISNMOLK�GN[KJf�_KKIPQRJ�{LRSNZL�gLTOLK k bmôoo k lnm]omr̂qp_RQJjQ�iQOIPL�yLKOIQXL�gLTOLKf�_KKIPQRJ�{LRSNZL�gLTOLK� k q]olv̂oo k lnp]orq̂qp_RQJjQ�iQOIPL�yLKOIQXL�gLTOLKf�eQX�gRQIZ�v�gLIRITX�|NTIONK� k rqr̂oo k lnp]rcĉqpk q]boôoo k lnr]lcĉqp_RQJjQ�dOQOL�GKNNMLKJ�}}�hLMQKOZLTO�NU�w[\RIS�dQULOWf�wKLzdLS[KIOW�hIXIOQR�iLÒNKj� k coôoo k lnc]qcĉqp_RLY�yNOLR�x�d[IOLJf�_IKMNKO�gN[KOLJW�wHNTL�wQSjQXL k poôoo k lnc]ncĉqpk poôoo k lro]vcĉqp_KSOIS�gHIKNMKQSOISf�eQX�gRQIZ�qzr]�g�x�e�~QOL k q]oob̂bv k lrq]bov̂mc_d|�f�exg�hIXIOQR�iLÒNKj k col̂pv k lrl]vop̂ll_dsg�tTLKXW�dLKPISLJf�qp�gHQKXITX�GQ\RL�{KQMJ�QTV��q��IO�GLTJINT k b]roôoo k lrn]qop̂ll_dsg�tTLKXW�dLKPISLJf��q�{QIOITX�_KLQ��IO�GLTJINT�uQ\KIS�hIJMRQW k q]poôoo k lrr]nop̂ll_KSOIS�dRNML�GLRLMHNTL�_JJNŜ�_dG_g�f�exg�gNTSN[KJL�hIXIOQR�iLÒNKj k q]orĉvr k lrc]ncm̂poeIX�sQWJf�g�gNTSN[KJL�b��hIJMRQW k v]onm̂oo k lcl]rnôpoeIRR[MJ�}}�wKLZLKQ�eR[L�gKNJJ�NU�_RQJjQf�wKLdLS[KIOW k l]mcp̂cm k lcm]bpn̂mmk mrm̂qm k lcp]oml̂nogNZUNKO�d[IOLJ�_IKMNKOf�gQKN[JLR�v]�s[KQR�QTV�gNZZ[OLK k q]ooôoo k lcn]oml̂nohQPIV�~KLLT�|QJOLK�u[KKILKf�eQX�gRQIZ�h�XIOQR�iLÒNKj k vrv̂ob k lcn]bvm̂nbhIZNTV�gLTOLK�yNRVITXJ}|QRRf�eQX�gRQIZJ�qzn��ql�JSKLLTJ� k vqĉlo k lcn]nmb̂cbtJSQML�_RQJjQf��_KKIPQRJ�{LRSNZL�gLTOLK k cvr̂oo k lcr]pcl̂cb~RN\QR�gKLVIO��TINTf�_KKIPQR�yQRR�{LRSNZL�dSKLLT k l]ooôoo k voo]pcl̂cb~RN\QR�gKLVIO��TINTf�exg�gNTSN[KJL�hIXIOQR�iLÒNKj k ncp̂ro k voq]brĉnb~RN\QR�gKLVIO��TINTf�eQX�gRQIZ�qzr k vmq̂ql k voq]rbôrp~RN\QR�gKLVIO��TINTf�wKLzdLS[KIOW�hIXIOQR�iLÒNKj k q]bbôoo k vov]lrôrp�et{��NSQR�qmbn�QTV�itg_f��Gu�gQKN[JLR�m k q]vpr̂oo k vob]pbr̂rp�et{��NSQR�qmbn�QTV�itg_f��Gu�gQKN[JLR�e�yLY k npôoo k vom]bor̂rp�gt�dLKPISLJ]��TSf�{QRR�NU�_VPLTO[KL�hLVISQOLV�hIJMRQW k l]boôoo k von]ror̂rp�RIJQXPIj�gNRRLXLf�exg�gNTSN[KJL�hIXIOQR�gNTSN[KJL�hIXIOQR�iLÒNKj k mpôlm k vor]vpĉqq�[TXRL�|LVIQ�}}�~g�f�eQX�SRQIZ�qzr k bnr̂ro k vor]rbn̂cq�[TXRL�|LVIQ�}}�~g�f�e�SNTSN[KJL�GLTJINT�uQ\KIS�hIJMRQW k l]moôoo k vqq]vbn̂cq������ROKQRIXHO�y[TOITXf�eQX�gRQIZ�v��IO�GLTJINT�uQ\KIS�hIJMRQW� k l]vlm̂oo k vqv]pnl̂cqGHL��QjLUKNTO�_TSHNKQXLf�_KKIPQRJ�{LRSNZL�gLTOLK k blm̂oo k vqb]ocn̂cq|NVQ�wQKOTLKJf�exg�gNTSN[KJL�hIXIOQR�iLÒNKj� k rnq̂mo k vqb]cpĉbq|d��}}�_��_IKf�yQRI\[O�hIXIOQR�dSKLLT� k l]moôoo k vqn]bpĉbq|d��}}�_��_IKf�dLRUIL�g�gNTSN[KJL�dOQOINT� k l]boôoo k vqc]rpĉbq|d��}}�_��_IKf�hIXIOQR�_IKMNKO�g�gNTSN[KJL� k q]nqôoo k vlq]mnĉbq|d��}}�_��_IKf�wKLzdLS[KIOW�dSKLLTJ� k npôoo k vll]vvĉbq|d��}}�_RQJjQ�sQIRKNQVf��eQX�gRQIZJ�qzm� k mon̂po k vll]rbn̂oq|d��}}�gNTNSN�wHIRRIMJ�_RQJjQf�eQXXQXL�gRQIZ�hIXIOQR�iLÒNKj� k vrv̂ob k vlv]lvôomi_i_�sLXINTQR�gNKMf�gNTSN[KJL�g��IO�GLTJINT�uQ\KIS k l]qpôoo k vlm]vcôomGHL�iQO[KL�gNTJLKPQTSWf�exg�gNTSN[KJL�hIXIOQR�iLÒNKj k q]bbb̂lo k vlp]rvb̂lmi��_�_RQJjQ�~[IVLJf�eQX�gRQIZ�qzr k pll̂bb k vln]bmp̂pc�KQTXL�dRISL�}}�eKǸ T��[Xf�eQX�gRQIZJ�bzm�hIXIOQR�iLÒNKj k boôoo k vln]rmp̂pc�sd��}}�~RQSILK�eKL̀ HN[JLf�eQX�gRQIZ�hIXIOQR�iLÒNKj��ql�JSKLLTJ� k vmq̂ql k vlr]lon̂rqwHIRRIMJ�gK[IJLJf��_KKIPQRJ�{LRSNZL�gLTOLK k poôoo k vlr]ron̂rqwKNPIVLTSL�NU�_RQJjQf�{QRR�NU�_VPLTO[KL k l]lvl̂oo k vvq]ovĉrqw[UUIT��TTf�_IKMNKO�gN[KOLJW�wHNTL�gLTOLK�wQSjQXL k mmôoo k vvq]mrĉrqsLXQR�_IK��eQX�gRQIZ�b��IO�GLTJINT�uQ\KIS�hIJMRQW k q]ooôoo k vvl]mrĉrqdN[OHSLTOKQR�uN[TVQOINTf�exg�gNTSN[KJL�hIXIOQR�hIJMRQWJ k q]orĉvr k vvv]pnĉqcdN[OHSLTOKQR�uN[TVQOINTf�wKLzdLS[KIOW�hIXIOQR�hIJMRQWJ� k q]roôoo k vvm]bnĉqcdMQ̀ T�iNKOHKIZ�lolvzlolmf�g�gNTSN[KJL� k q]omr̂oo k vvp]mvn̂qcdMNKOZQT�J�{QKLHN[JLf�gQK�sLTOQR�tJSQRQONK�hIJMRQW k q]moôoo k vvr]ovn̂qcdOQOL�NU�_RQJjQ�}}�hyyd�}}�iQKSQT�hIJOKI\[OINT�wKNXKQZf�wKL�dLS[KIOW�hIXIOQR�hIJMRQWJ� k q]roôoo k vvc]rvn̂qcdOQOL�NU�_RQJjQ�}}�hyyd�}}�iQKSQT�hIJOKI\[OINT�wKNXKQZf�gQKN[JLR�n��Gu� k nmôoo k vbo]mrn̂qcd[JHI�NT�OHL�uRWf�wKLzdLS[KIOW�hIXIOQR�iLÒNKj k q]lcp̂oo k vbq]rrv̂qcGKIVLTO�dLQUNNVJf�wKLzdLS[KIOW�hIXIOQR�hIJMRQWJ k q]cmn̂mo k vbv]rbôpc��wt_��������w�_G�g�sw�s_G��i����g�f�exg�gNTSN[KJL�hIXIOQR�iLÒNKj k q]ovb̂cq k vbb]rnm̂po��wt_��������w�_G�g�sw�s_G��i����g�f�{QRR�NU�_VPLTO[KL� k l]lrôoo k vbn]qmm̂po�__�_VPQTSLZLTO��UUISLf�eQX�gRQIZ�qzr� k bql̂vo k vbn]mpn̂co�TIPLKJIOW�NU�_RQJjQ�uQIK\QTjJf�exg�~QOL�hIXIOQR�iLÒNKj�� k ncp̂ro k vbr]vpb̂no�TIPLKJIOW�NU�_RQJjQ�uQIK\QTjJf�s[KQR�x�gNZZ[OLK�hIXIOQR�iLÒNKj� k lbôoo k vbr]pob̂no�d�hLMO�NU��TOLKINK�}}��TVIQT�_KOJ�x�gKQUOJ�eNQKVf��{QRR�NU��MMNKO[TIOW�� k l]voôoo k vmo]cob̂no�LKI�NT�{IKLRLJJf�wKLdLS[KIOW�hIXIOQR�hIJMRQWJ k m]llôoo k vmp]qlb̂no{IRV�_RQJjQT�gNZMQTWf�|QIT�_OKI[Z�hLVISQOLV�hIXIOQR�hIJMRQW� k l]noôoo k vmr]rlb̂no{IRV�_RQJjQT�gNZMQTWf��wKL�dLS[KIOW�hIXIOQR�hIJMRQW k q]mnm̂oo k vpo]vcĉno{IRjITJ�}}�d|df�{QRR�NU��MMNKO[TIOW��IO�GLTJINT�uQ\KIS�hIJMRQW� k q]ppq̂mm k vpl]opq̂lm�[IO�}}�gQRIJOQf�eQX�gRQIZ� k bpm̂mo k vpl]mlp̂nm_V�[JOLV�~KNJJ��sLPLT[L k cm]lpp̂cnbm��h[L�uKNZ�dOQOIS�hIJMRQWJ�� k qv]pnv̂cmbo��h[L�uKNZ�yIOLSH�hIJMRQWJ�� k lm]cml̂qnd[\ONOQR k vc]plp̂ql

_RQJjQ�wQSIUIS��TIPLKJIOWf�wKLzdLS[KIOW�hIXIOQR�hIJMRQWJ_TSHNKQXL�dOQW\KIVXL�d[IOLJf�_KKIPQRJ�{LRSNZL�gLTOLK
gQRI\LK��Q̀ �~KN[Mf�exg�~QOL�hIXIOQR�iLÒNKj



Alaska Channel AIRPORTS 
MONTHLY REPORT AS  OF

8/31/2025
CONTRACT YEAR 1/1/25-12/31/25

ANCHORAGE 

August  Last Mo. YTD
 Gross  Gross Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 61,078.17 $ 379,637.75

$ 380,665.75
$ 381,326.37
$ 382,326.37
$ 383,026.37
$ 384,116.37
$ 386,133.04
$ 391,541.04
$ 392,811.61
$ 393,358.98
$ 394,019.60
$ 397,669.60
$ 398,024.45
$ 399,081.41
$ 399,962.21
$ 400,737.21
$ 401,220.41
$ 402,189.29
$ 402,949.29
$ 403,289.04
$ 404,610.24
$ 405,045.24
$ 405,620.24
$ 408,361.46
$ 409,804.21
$ 410,332.71

 IO: 5324 $ 412,732.71
 IO: 5328 $ 414,492.71
 IO: 5318 $ 416,012.71

  IO: 5321 $ 416,582.71
IO: 6201 $ 418,613.11

IO: 5375 $ 420,213.11
IO: 6219 $ 421,573.11

 IO: 6214 $ 422,630.07
IO: 6220 $ 424,310.07

$ 425,185.87
$ 426,260.87
$ 427,978.43
$ 428,378.43
$ 428,778.43
$ 429,747.31
$ 430,407.93
$ 431,367.93

PO: 0574896 $ 432,505.63
PO: 570358 $ 432,988.83

PO: 570358 $ 433,228.83
 PO P0582481 $ 435,678.83

$ 436,306.42
$ 437,206.42
$ 437,706.42

IO: 2231 $ 440,106.42
IO: 2231 $ 441,390.92

$ 61,753.17 $ 441,390.92

TOTAL DUE TO AIRPORT $ 12,350.63

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE

This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business

formulas and practices information. A redacted version will be made available upon request for public 
disclosure purposes.

49th State Brewery: Bag Claim Digital Network 1-5 $ 1,028.00
Alaska Business Publishing Company: B&C Concourse Digital Network $ 660.62
Alaska Helicopter Tours: Bag Claim 1-5 $ 1,000.00
Alaska Helicopter Tours: Car Rental Video Wall $ 700.00
Alaska Native Hertiage Center: Car Rental Video Wall $ 1,090.00
ALEUT: C Concourse Lit Sofft $ 2,016.67
Alyeska Resort Operations Limited Partnership o/a Alyeska Resort: Bag Claims 1-3 Column Wraps $ 5,408.00
Arctic Chiropractic: Bag Claim 1-8, C Gate and B Gates $ 1,270.57
ASMI: B&C Digital Network $ 547.37
Artic Slope Telephone Association Cooperative, Inc (ASTAC): B&C Concourse Digital Network $ 660.62
Bristol Adventures: Bag Claim 1-3 Dedicated Video wall $ 3,650.00

$ 354.85
David Green Master Furrier: Bag Claim DIgital Network $ 1,056.96
Dimond Center Holdings/Mall: Bag Claim 1-7 $ 880.80
Escape Alaska: Parking Garage Entrance Tension Fabric Display $ 775.00
Global Credit Union: B&C Concourse Digital Network $ 483.20
Global Credit Union: Bag Claim 1-8 $ 968.88
IBEW Local 1547 and NECA: LTF Carousel 8 $ 760.00
Ilisagvik College: B&C concourse Digital Network $ 339.75

$ 1,321.20
$ 435.00

Lakefront Anchorage: B Concourse LTF $ 575.00
Media X // Duluth Trading Co: Bag Claim 5 Lit Tension Fabric Display $ 2,741.22
Media X // Dultuth Trading Co: Carousel 8 Lit Tension Fabric Display $ 1,442.75
Moda Partners: B&C Concourse Digital Network $ 528.50
MSI // AK Airlines: C Concourse Soffit 2024 $ 2,400.00
MSI // AK Airlines: Post-Security Column Wraps 2024 $ 1,760.00
MSI // AK Airlines: Bagage Claim-Digital Screens 2024 $ 1,520.00
MSI // AK Airlines: Digital Airport C Concourse 2024 $ 570.00
MSI // Alaska Railroad:  Bag Claims 1-5 $ 2,030.40
MSI // Bank of America: Pre-Security Column Wraps 2024  $ 1,600.00
MSI // Conoco Phillips: B Concourse Lit Soffitt $ 1,360.00
MSI // Conoco Phillips: Baggage Claim Digital $ 1,056.96
MSI // Conoco Phillips: Lit Tension Fabric Display $ 1,680.00
The Nature Conservancy: B&C Concourse Digital Network $ 875.80
Northrim Bank: A Concourse Tension Fabric Display by A12 $ 1,075.00
NOVA Alaska Guides: Bag Claim 1-8 $ 1,717.56
Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00
Oomingmak: Car Rental Video Wall $ 400.00
ORSO/Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 968.88
Southcentral Foundation: B&C Concourse Digital Displays with PreSec Dig Displays $ 660.62
Trueb & Beard LLC: A Concourse Tension Fabric Display by Bag Claim 9 $ 960.00
UAA Advancement Office: Bag Claim 1-8  $ 1,137.70
University of Alaska Fairbanks: B&C Gate Digital Network (with Rural Commuter below) $ 483.20
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00
UAA PreSecurity Column Wraps : $ 2,450.00
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 627.59
Vertical Risk Marine Insurance: A Concourse Tension Fabric Displays in Hallway-Large $ 900.00
Vertical Risk Marine Insurance: A Concourse Tension Fabric Display (at Ticketing) $ 500.00
Yuit // Calista: Lit Tension Fabric Display Near C2 $ 2,400.00
Yuit // Calista: Bag Claim $ 1,284.50

(Under $250k) % Due From  Displays  15%

(Over $250k)% Due From  Displays  20% $ 12,350.63

(Over $500k)% Due From Displays 25%

(Over $1mil)% Due From Displays 30% $ -  

Caliber Law Group: B&C Gate Digital Network 

Jungle Media // GCI : Bag Claim 1-8
Kensington Publishing Corp: Bag Claim 4-5 Digital Network 



Alaska Channel AIRPORTS 
MONTHLY REPORT AS OF

8/31/2025
CONTRACT YEAR 4/1/25-3/31/26

ANCHORAGE 

YTD
 Static  HITECH Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 362,526.75

2024 IO: 5326
2024 IO: 5322
2024 IO: 5320

2024 IO: 5330
IO: 6201

IO: 6214

 IO: 723-1

PO: P0574896
PO: 570358

PO: 570358

IO: 2231

Total Revenue From AK CH Airport Advertising $ 27,975.00 $ 58,670.97 $ 86,645.97

Total Due $ 36,057.14

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE
This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business
formulas and practices information. A redacted version will be made available upon request for public 

disclosure purposes.

49th State Brewery: Bag Claim Digital Network $ 257.00 $ 362,783.75
Alaska Bear Trips: Car Rental Center Entrance Tension Fabric Display $ 2,320.00 $ 365,103.75
Alaska Business Publishing Company: B&C Concourse Digital $ 1,089.38 $ 366,193.13
The Alaska Collection: 2025 Rental Car Center Elevator Display $ 3,432.00 $ 369,625.13
Alaska Helicopter Tours: Bag Claim 1-5 $ 250.00 $ 369,875.13
Alaska Helicopter Tours: Arrivals Welcome Center $ 450.00 $ 370,325.13
Alaska Native Hertiage Center: Arrivals Welcome Center $ 1,023.00 $ 371,348.13
Alaska Native Hertiage Center: Bag Claim 3 Ceiling Monitor $ 818.00 $ 372,166.13

$ 1,400.00 $ 373,566.13
Alaska State Troopers // Department of Public Safety: Pre-Security Digital Network $ 900.00 $ 374,466.13
Alex Hotel & Suites: Airport Courtesy Phone Package $ 600.00 $ 375,066.13

$ 600.00 $ 375,666.13
Arctic Chiropractic: Bag Claim 1-8, C & B Gate $ 1,004.43 $ 376,670.56
ASMI: B&C Digital Network $ 902.63 $ 377,573.19
ASRC Energy Services: 16 Charging Table Wraps and L1 Lit Tension $ 4,800.00 $ 382,373.19
ASRC Energy Services: L1 Waiting Area Lit Tension Fabric Display $ 1,600.00 $ 383,973.19
Arctic Slope Telephone Assoc.(ASTAC): B&C Concourse Digital Network $ 1,089.38 $ 385,062.57
Big Rays: C Concourse 4K Display $ 3,075.00 $ 388,137.57

$ 585.15 $ 388,722.72
Comfort Suites Airport: Carousel 3, Rural and Commuter $ 1,000.00 $ 389,722.72
David Green Master Furrier: Bag Claim DIgital Network $ 383.04 $ 390,105.76
Dimond Center Holdings/Mall: Bag Claims 1-7 (12 screens) $ 319.20 $ 390,424.96
Escape Alaska:  Arrivals Welcome Center $ 938.00 $ 391,362.96
Global Credit Union: Arrival Hall Welcome Screen $ 2,000.00 $ 393,362.96
Global Credit Union: B&C Concourse Digital Network $ 796.80 $ 394,159.76
Global Credit Union: Bag Claim 1-8 $ 351.12 $ 394,510.88
Global Credit Union: Pre-Security Digital Network $ 1,440.00 $ 395,950.88
IBEW Local 1547 and NECA: LTF Carousel 5 $ 1,368.00 $ 397,318.88
IBEW Local 1547 and NECA: LTF Carousel B Hex $ 760.00 $ 398,078.88
ICE Services, Inc: Wall of Adventure Dedicated Display $ 2,400.00 $ 400,478.88
Ilisagvik College: B&C Concourse Digital Concourse Digital Network $ 560.25 $ 401,039.13
Jungle Media // GCI: Bag claim 1-8 $ 478.80 $ 401,517.93
Jungle Media // GCI: B concourse Tension Fabric Display $ 2,500.00 $ 404,017.93
Kensington Publishing Corp: Pre-Security Digital Network $ 2,320.00 $ 406,337.93
Kensington Publishing Corp: Bag Claim 4-5 Digital Network $ 435.00 $ 406,772.93
Kensington Publishing Corp: Bag Claim 3 Ceiling Monitor $ 652.50 $ 407,425.43
KUIU Ultralight Hunting: Bag Claim 3 Lit Tension Fabric Display $ 2,325.00 $ 409,750.43
The Lakefront Anchorage: Arrivals Welcome Center $ 425.00 $ 410,175.43
Moda Partners: B&C Concourse Digital Network $ 871.50 $ 411,046.93
MSI // AK Air: Halibut Digital Screen $ 2,500.00 $ 413,546.93
MSI // AK Air: Selfie C Concourse Station $ 2,400.00 $ 415,946.93
MSI // AK Air: Digital Airport C Concourse $ 1,710.00 $ 417,656.93
MSI // AK Air: Pre-Security Screens $ 760.00 $ 418,416.93
MSI // Alaska Railroad:  Bag Claims 1-5 $ 507.60 $ 418,924.53
MSI // Conoco Phillips Alaska: Baggage Claim Digital Network $ 383.04 $ 419,307.57
NANA Regional Corp: Concourse C Lit Tension Fabric $ 2,160.00 $ 421,467.57
The Nature Conservancy: B&C Concourse Digital Network $ 1,444.20 $ 422,911.77
NOVA Alaska Guides: Bag Claim 1-8 $ 622.44 $ 423,534.21

Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00 $ 423,934.21
ORSO // Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 351.12 $ 424,285.33
Phillips Cruises:  Arrivals Welcome Center $ 600.00 $ 424,885.33
Providence of Alaska: Wall of Adventure $ 2,232.00 $ 427,117.33
Puffin Inn: Airport Courtesy Phone Center Package $ 550.00 $ 427,667.33
Regal Air; Bag Claim 4 Lit Tension Fabric Display $ 1,000.00 $ 428,667.33
Southcentral Foundation: B&C Concourse Digital Displays $ 1,089.38 $ 429,756.71
Southcentral Foundation: Pre-Security Digital Displays $ 1,800.00 $ 431,556.71
Spawn Northrim 2023-2025: C Concourse $ 1,058.00 $ 432,614.71
Sportman's Warehouse: Car Rental Escalator Display $ 1,500.00 $ 434,114.71
Sushi on the Fly: Pre-Security Digital Network $ 1,296.00 $ 435,410.71
Trident Seafoods: Pre-Security Digital Displays $ 1,957.50 $ 437,368.21
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 1,034.91 $ 438,403.12
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): Wall of Adventure $ 2,280.00 $ 440,683.12
UAA Advancement Office: Bag Claim 1-8 $ 412.30 $ 441,095.42
University of Alaska Fairbanks: B&C Gate Digital Network  $ 796.80 $ 441,892.22
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00 $ 442,132.22
US Dept of Interior // Indian Arts & Crafts Board:  Wall of Opportunity  $ 2,300.00 $ 444,432.22
Wild Alaskan Company: Main Atrium Dedicated Digital Display $ 2,700.00 $ 447,132.22
Wild Alaskan Company:  Pre Security Digital Display $ 1,575.00 $ 448,707.22
Yuit // Calista: Bag Claim $ 465.50 $ 449,172.72

Adjusted Gross  Revenue $ 86,645.97

45% Due From Static Displays  $ 12,588.75

40% Due From Hitech Displays  $ 23,468.39

Subtotal $ 36,057.14

Alaska Pacific University: Pre-Security Digital Displays

Anchorage Staybridge Suites: Arrivals Welcome Center

Caliber Law Group: B&C Gate Digital Network



Alaska Channel AIRPORTS 
MONTHLY REPORT AS  OF

9/30/2025
CONTRACT YEAR 1/1/25-12/31/25

ANCHORAGE 

September  Last Mo. YTD
 Gross  Gross Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 61,753.17 $ 441,390.92

$ 442,418.92
$ 443,079.54
$ 444,079.54
$ 444,779.54
$ 447,029.54
$ 452,437.54
$ 453,708.11
$ 454,255.48
$ 454,916.10
$ 455,270.95
$ 456,327.91
$ 457,208.71
$ 457,983.71
$ 458,466.91
$ 459,435.79
$ 460,195.79
$ 460,535.54
$ 461,856.74
$ 462,431.74
$ 465,179.85
$ 466,626.22
$ 467,154.72

 IO: 5324 $ 469,554.72
 IO: 5328 $ 471,314.72
 IO: 5318 $ 472,834.72

  IO: 5321 $ 473,404.72
IO: 6201 $ 475,435.12

IO: 5375 $ 477,035.12
IO: 6219 $ 478,395.12

 IO: 6214 $ 479,452.08
IO: 6220 $ 481,132.08

$ 482,007.88
$ 483,082.88
$ 484,800.44
$ 485,200.44
$ 485,600.44
$ 486,569.32
$ 487,229.94
$ 488,189.94

PO: 570358 $ 488,673.14
PO: 570358 $ 488,913.14

PO: P0582476 $ 490,197.64
 PO P0582481 $ 492,647.64

$ 493,275.23
$ 494,175.23
$ 494,675.23

IO: 2231 $ 497,075.23
IO: 2231 $ 498,359.73

IO-2413 $ 499,680.93
$ 58,290.01 $ 499,680.93

TOTAL DUE TO AIRPORT $ 11,658.00

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE

This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business

formulas and practices information. A redacted version will be made available upon request for public 
disclosure purposes.

49th State Brewery: Bag Claim Digital Network 1-5 $ 1,028.00
Alaska Business Publishing Company: B&C Concourse Digital Network $ 660.62
Alaska Helicopter Tours: Bag Claim 1-5 $ 1,000.00
Alaska Helicopter Tours: Car Rental Video Wall $ 700.00
ALEUT: C Concourse Lit Sofft $ 2,250.00
Alyeska Resort Operations Limited Partnership o/a Alyeska Resort: Bag Claims 1-3 Column Wraps $ 5,408.00
Arctic Chiropractic: Bag Claim 1-8, C Gate and B Gates $ 1,270.57
ASMI: B&C Digital Network $ 547.37
Artic Slope Telephone Association Cooperative, Inc (ASTAC): B&C Concourse Digital Network $ 660.62

$ 354.85
David Green Master Furrier: Bag Claim DIgital Network $ 1,056.96
Dimond Center Holdings/Mall: Bag Claim 1-7 $ 880.80
Escape Alaska: Parking Garage Entrance Tension Fabric Display $ 775.00
Global Credit Union: B&C Concourse Digital Network $ 483.20
Global Credit Union: Bag Claim 1-8 $ 968.88
IBEW Local 1547 and NECA: LTF Carousel 8 $ 760.00
Ilisagvik College: B&C concourse Digital Network $ 339.75

$ 1,321.20
Lakefront Anchorage: B Concourse LTF $ 575.00
Media X // Duluth Trading Co: Bag Claim 5 Lit Tension Fabric Display $ 2,748.11
Media X // Dultuth Trading Co: Carousel 8 Lit Tension Fabric Display $ 1,446.37
Moda Partners: B&C Concourse Digital Network $ 528.50
MSI // AK Airlines: C Concourse Soffit 2024 $ 2,400.00
MSI // AK Airlines: Post-Security Column Wraps 2024 $ 1,760.00
MSI // AK Airlines: Bagage Claim-Digital Screens 2024 $ 1,520.00
MSI // AK Airlines: Digital Airport C Concourse 2024 $ 570.00
MSI // Alaska Railroad:  Bag Claims 1-5 $ 2,030.40
MSI // Bank of America: Pre-Security Column Wraps 2024  $ 1,600.00
MSI // Conoco Phillips: B Concourse Lit Soffitt $ 1,360.00
MSI // Conoco Phillips: Baggage Claim Digital $ 1,056.96
MSI // Conoco Phillips: Lit Tension Fabric Display $ 1,680.00
The Nature Conservancy: B&C Concourse Digital Network $ 875.80
Northrim Bank: A Concourse Tension Fabric Display by A12 $ 1,075.00
NOVA Alaska Guides: Bag Claim 1-8 $ 1,717.56
Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00
Oomingmak: Car Rental Video Wall $ 400.00
ORSO/Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 968.88
Southcentral Foundation: B&C Concourse Digital Displays with PreSec Dig Displays $ 660.62
Trueb & Beard LLC: A Concourse Tension Fabric Display by Bag Claim 9 $ 960.00
University of Alaska Fairbanks: B&C Gate Digital Network (with Rural Commuter below) $ 483.20
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00
UAA Advancement Office: Bag Claim 1-8 Digital Network $ 1,284.50
UAA PreSecurity Column Wraps : $ 2,450.00
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 627.59
Vertical Risk Marine Insurance: A Concourse Tension Fabric Displays in Hallway-Large $ 900.00
Vertical Risk Marine Insurance: A Concourse Tension Fabric Display (at Ticketing) $ 500.00
Yuit // Calista: Lit Tension Fabric Display Near C2 $ 2,400.00
Yuit // Calista: Bag Claim $ 1,284.50
Yuit // GCI: Bag Claim 1–8 Digital Network $ 1,321.20

(Under $250k) % Due From  Displays  15%

(Over $250k)% Due From  Displays  20% $ 11,658.00

(Over $500k)% Due From Displays 25%

(Over $1mil)% Due From Displays 30% $ -  

Caliber Law Group: B&C Gate Digital Network 

Jungle Media // GCI: Bag Claim 1-8



Alaska Channel AIRPORTS 
MONTHLY REPORT AS OF

9/30/2025
CONTRACT YEAR 4/1/25-3/31/26

ANCHORAGE 

YTD
 Static  HITECH Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 449,172.72

2024 IO: 5326
2024 IO: 5322
2024 IO: 5320

2024 IO: 5330
IO: 6201

IO: 6214

 IO: 723-1

PO: 570358
PO: 570358

 P0582476

IO: 2231
 IO-2413

Total Revenue From AK CH Airport Advertising $ 25,655.00 $ 51,996.97 $ 77,651.97

Total Due $ 32,343.54

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE
This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business
formulas and practices information. A redacted version will be made available upon request for public 

disclosure purposes.

49th State Brewery: Bag Claim Digital Network $ 257.00 $ 449,429.72
Alaska Business Publishing Company: B&C Concourse Digital $ 1,089.38 $ 450,519.10
The Alaska Collection: 2025 Rental Car Center Elevator Display $ 3,432.00 $ 453,951.10
Alaska Helicopter Tours: Bag Claim 1-5 $ 250.00 $ 454,201.10
Alaska Helicopter Tours: Arrivals Welcome Center $ 450.00 $ 454,651.10
Alaska Helicopter Tours: Car Rental Center Escalator Display $ 1,500.00 $ 456,151.10

$ 1,400.00 $ 457,551.10
Alaska State Troopers // Department of Public Safety: Pre-Security Digital Network $ 900.00 $ 458,451.10
Alex Hotel & Suites: Airport Courtesy Phone Package $ 600.00 $ 459,051.10

$ 600.00 $ 459,651.10
Arctic Chiropractic: Bag Claim 1-8, C & B Gate $ 1,004.43 $ 460,655.53
ASMI: B&C Digital Network $ 902.63 $ 461,558.16
ASRC Energy Services: 16 Charging Table Wraps and L1 Lit Tension $ 4,800.00 $ 466,358.16
ASRC Energy Services: L1 Waiting Area Lit Tension Fabric Display $ 1,600.00 $ 467,958.16
Arctic Slope Telephone Assoc.(ASTAC): B&C Concourse Digital Network $ 1,089.38 $ 469,047.54
Big Rays: C Concourse 4K Display $ 3,075.00 $ 472,122.54

$ 585.15 $ 472,707.69
Comfort Suites Airport: Carousel 3, Rural and Commuter $ 1,000.00 $ 473,707.69
David Green Master Furrier: Bag Claim DIgital Network $ 383.04 $ 474,090.73
Dimond Center Holdings/Mall: Bag Claims 1-7 (12 screens) $ 319.20 $ 474,409.93
Escape Alaska:  Arrivals Welcome Center $ 938.00 $ 475,347.93
Global Credit Union: Arrival Hall Welcome Screen $ 2,000.00 $ 477,347.93
Global Credit Union: B&C Concourse Digital Network $ 796.80 $ 478,144.73
Global Credit Union: Bag Claim 1-8 $ 351.12 $ 478,495.85
Global Credit Union: Pre-Security Digital Network $ 1,440.00 $ 479,935.85
IBEW Local 1547 and NECA: LTF Carousel 5 $ 1,368.00 $ 481,303.85
IBEW Local 1547 and NECA: LTF Carousel B Hex $ 760.00 $ 482,063.85
ICE Services, Inc: Wall of Adventure Dedicated Display $ 2,400.00 $ 484,463.85
Ilisagvik College: B&C Concourse Digital Concourse Digital Network $ 560.25 $ 485,024.10
Jungle Media // GCI: Bag claim 1-8 $ 478.80 $ 485,502.90
Jungle Media // GCI: B concourse Tension Fabric Display $ 2,500.00 $ 488,002.90
KUIU Ultralight Hunting: Bag Claim 3 Lit Tension Fabric Display $ 2,325.00 $ 490,327.90
The Lakefront Anchorage: Arrivals Welcome Center $ 425.00 $ 490,752.90
Moda Partners: B&C Concourse Digital Network $ 871.50 $ 491,624.40
MSI // AK Air: Halibut Digital Screen $ 2,500.00 $ 494,124.40
MSI // AK Air: Selfie C Concourse Station $ 2,400.00 $ 496,524.40
MSI // AK Air: Digital Airport C Concourse $ 1,710.00 $ 498,234.40
MSI // AK Air: Pre-Security Screens $ 760.00 $ 498,994.40
MSI // Alaska Railroad:  Bag Claims 1-5 $ 507.60 $ 499,502.00
MSI // Conoco Phillips Alaska: Baggage Claim Digital Network $ 383.04 $ 499,885.04
NANA Regional Corp: Concourse C Lit Tension Fabric $ 2,160.00 $ 502,045.04
The Nature Conservancy: B&C Concourse Digital Network $ 1,444.20 $ 503,489.24
NOVA Alaska Guides: Bag Claim 1-8 $ 622.44 $ 504,111.68

Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00 $ 504,511.68
ORSO // Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 351.12 $ 504,862.80
Phillips Cruises:  Arrivals Welcome Center $ 600.00 $ 505,462.80
Providence of Alaska: Wall of Adventure $ 2,232.00 $ 507,694.80
Puffin Inn: Airport Courtesy Phone Center Package $ 550.00 $ 508,244.80
Regal Air; Bag Claim 4 Lit Tension Fabric Display $ 1,000.00 $ 509,244.80
Southcentral Foundation: B&C Concourse Digital Displays $ 1,089.38 $ 510,334.18
Southcentral Foundation: Pre-Security Digital Displays $ 1,800.00 $ 512,134.18
Spawn Northrim 2023-2025: C Concourse $ 1,058.00 $ 513,192.18
Sushi on the Fly: Pre-Security Digital Network $ 1,296.00 $ 514,488.18
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 1,034.91 $ 515,523.09
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): Wall of Adventure $ 2,280.00 $ 517,803.09
University of Alaska Fairbanks: B&C Gate Digital Network  $ 796.80 $ 518,599.89
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00 $ 518,839.89
UAA Advancement Office: Bag Claim 1-8 Digital Network $ 465.50 $ 519,305.39
US Dept of Interior // Indian Arts & Crafts Board:  Wall of Opportunity  $ 2,300.00 $ 521,605.39
Wild Alaskan Company: Main Atrium Dedicated Digital Display $ 2,700.00 $ 524,305.39
Wild Alaskan Company:  Pre Security Digital Display $ 1,575.00 $ 525,880.39
Yuit // Calista: Bag Claim $ 465.50 $ 526,345.89
Yuit // GCI: Bag Claim 1–8 Digital Network $ 478.80 $ 526,824.69

Adjusted Gross  Revenue $ 77,651.97

45% Due From Static Displays  $ 11,544.75

40% Due From Hitech Displays  $ 20,798.79

Subtotal $ 32,343.54

Alaska Pacific University: Pre-Security Digital Displays

Anchorage Staybridge Suites: Arrivals Welcome Center

Caliber Law Group: B&C Gate Digital Network



Alaska Channel AIRPORTS 
MONTHLY REPORT AS  OF

10/31/2025
CONTRACT YEAR 1/1/25-12/31/25

ANCHORAGE 

October  Last Mo. YTD
 Gross  Gross Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 58,290.01 $ 499,680.93

$ 500,000.00
$ 500,708.93
$ 501,369.55
$ 501,759.55
$ 503,959.55
$ 504,959.55
$ 505,659.55
$ 507,909.55
$ 513,317.55
$ 514,638.75
$ 515,909.32
$ 516,456.69
$ 517,117.31
$ 517,472.16
$ 518,529.12
$ 519,409.92
$ 519,893.12
$ 520,862.00
$ 521,622.00
$ 521,961.75
$ 523,282.95
$ 523,857.95
$ 525,069.05
$ 527,824.05
$ 529,274.05
$ 529,802.55

 IO: 5324 $ 532,202.55
 IO: 5328 $ 533,962.55
 IO: 5318 $ 535,482.55

  IO: 5321 $ 536,052.55
IO: 5375 $ 537,652.55

IO: 6219 $ 539,012.55
 IO: 6214 $ 540,069.51

IO: 6220 $ 541,749.51
$ 542,824.51
$ 543,224.51
$ 543,624.51
$ 544,593.39
$ 545,079.61
$ 545,740.23
$ 546,700.23

PO: 570358 $ 547,183.43
PO: 570358 $ 547,423.43

PO: P0582476 $ 548,707.93
 PO P0582481 $ 551,157.93

$ 551,785.52
$ 552,685.52
$ 553,185.52

IO: 2231 $ 555,585.52
IO: 2231 $ 556,870.02

IO: 2413 $ 558,191.22
$ 58,510.29 $ 558,191.22

TOTAL DUE TO AIRPORT $ 14,611.62

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE

This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business

formulas and practices information. A redacted version will be made available upon request for public 
disclosure purposes.

49th State Brewery: Bag Claim Digital Network 1-5 $ 319.07 $500k threshold met
49th State Brewery: Bag Claim Digital Network 1-5 $ 708.93
Alaska Business Publishing Company: B&C Concourse Digital Network $ 660.62
Alaska Department of Health – MAT Guide: Rural and Commuter Digital Network $ 390.00
Alaska Department of Health – MAT Guide: Alaska Air Dedicated Ticketing Monitor $ 2,200.00
Alaska Helicopter Tours: Bag Claim 1-5 $ 1,000.00
Alaska Helicopter Tours: Car Rental Video Wall $ 700.00
ALEUT: C Concourse Lit Sofft $ 2,250.00
Alyeska Resort Operations Limited Partnership o/a Alyeska Resort: Bag Claims 1-3 Column Wraps $ 5,408.00
Anchorage Wolverines: Bag Claim Digital Network $ 1,321.20
Arctic Chiropractic: Bag Claim 1-8, C Gate and B Gates $ 1,270.57
ASMI: B&C Digital Network $ 547.37
Artic Slope Telephone Association Cooperative, Inc (ASTAC): B&C Concourse Digital Network $ 660.62

$ 354.85
David Green Master Furrier: Bag Claim DIgital Network $ 1,056.96
Dimond Center Holdings/Mall: Bag Claim 1-7 $ 880.80
Global Credit Union: B&C Concourse Digital Network $ 483.20
Global Credit Union: Bag Claim 1-8 $ 968.88
IBEW Local 1547 and NECA: LTF Carousel 8 $ 760.00
Ilisagvik College: B&C concourse Digital Network $ 339.75

$ 1,321.20
Lakefront Anchorage: B Concourse LTF $ 575.00
Majestic Heli Ski Alaska: Bag Claim Digital Network $ 1,211.10
Media X // Duluth Trading Co: Bag Claim 5 Lit Tension Fabric Display $ 2,755.00
Media X // Dultuth Trading Co: Carousel 8 Lit Tension Fabric Display $ 1,450.00
Moda Partners: B&C Concourse Digital Network $ 528.50
MSI // AK Airlines: C Concourse Soffit 2024 $ 2,400.00
MSI // AK Airlines: Post-Security Column Wraps 2024 $ 1,760.00
MSI // AK Airlines: Bagage Claim-Digital Screens 2024 $ 1,520.00
MSI // AK Airlines: Digital Airport C Concourse 2024 $ 570.00
MSI // Bank of America: Pre-Security Column Wraps 2024  $ 1,600.00
MSI // Conoco Phillips: B Concourse Lit Soffitt $ 1,360.00
MSI // Conoco Phillips: Baggage Claim Digital $ 1,056.96
MSI // Conoco Phillips: Lit Tension Fabric Display $ 1,680.00
Northrim Bank: A Concourse Tension Fabric Display by A12 $ 1,075.00
Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00
Oomingmak: Car Rental Video Wall $ 400.00
ORSO/Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 968.88
Residential Mortgage: B & C Concourse Digital Network $ 486.22
Southcentral Foundation: B&C Concourse Digital Displays with PreSec Dig Displays $ 660.62
Trueb & Beard LLC: A Concourse Tension Fabric Display by Bag Claim 9 $ 960.00
University of Alaska Fairbanks: B&C Gate Digital Network (with Rural Commuter below) $ 483.20
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00
UAA Advancement Office: Bag Claim 1-8 Digital Network $ 1,284.50
UAA PreSecurity Column Wraps : $ 2,450.00
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 627.59
Vertical Risk Marine Insurance: A Concourse Tension Fabric Displays in Hallway-Large $ 900.00
Vertical Risk Marine Insurance: A Concourse Tension Fabric Display (at Ticketing) $ 500.00
Yuit // Calista: Lit Tension Fabric Display Near C2 $ 2,400.00
Yuit // Calista: Bag Claim $ 1,284.50
Yuit // GCI: Bag Claim 1–8 Digital Network $ 1,321.20

(Under $250k) % Due From  Displays  15%

(Over $250k)% Due From  Displays  20% $ 63.81

(Over $500k)% Due From Displays 25% $ 14,547.81

(Over $1mil)% Due From Displays 30% $ -  

Caliber Law Group: B&C Gate Digital Network 

Jungle Media // GCI: Bag Claim 1-8



Alaska Channel AIRPORTS 
MONTHLY REPORT AS OF

10/31/2025
CONTRACT YEAR 4/1/25-3/31/26

ANCHORAGE 

YTD
 Static  HITECH Gross

Advertiser  Revenue  Revenue Revenue NOTES
$ 526,824.69

2024 IO: 5326
2024 IO: 5322
2024 IO: 5320

2024 IO: 5330
IO: 6214

 IO: 723-1

PO: 570358
PO: 570358

 PO: P0582476

IO: 2231
 IO: 2413

Total Revenue From AK CH Airport Advertising $ 21,223.00 $ 47,611.54 $ 68,834.54

Total Due $ 28,594.97

PROPRIETARY - NOT SUBJECT TO PUBLIC DISCLOSURE
This report reveals confidential and proprietary data generally considered exempt from public

disclosure, including internal financial information, client information, and internal business
formulas and practices information. A redacted version will be made available upon request for public 

disclosure purposes.

49th State Brewery: Bag Claim Digital Network $ 257.00 $ 527,081.69
Alaska Business Publishing Company: B&C Concourse Digital $ 1,089.38 $ 528,171.07
Alaska Department of Health – MAT Guide: Rural and Commuter Digital Network $ 390.00 $ 528,561.07
Alaska Department of Health – MAT Guide:  Pre-Security Digital Displays $ 1,892.33 $ 530,453.40
Alaska Helicopter Tours: Bag Claim 1-5 $ 250.00 $ 530,703.40
Alaska Helicopter Tours: Arrivals Welcome Center $ 450.00 $ 531,153.40
Alaska Helicopter Tours: Car Rental Center Escalator Display $ 1,500.00 $ 532,653.40

$ 1,400.00 $ 534,053.40
Alaska State Troopers // Department of Public Safety: Pre-Security Digital Network $ 900.00 $ 534,953.40
Alex Hotel & Suites: Airport Courtesy Phone Package $ 600.00 $ 535,553.40
Anchorage Wolverines: Bag Claim Digital Network $ 478.80 $ 536,032.20

$ 600.00 $ 536,632.20
Arctic Chiropractic: Bag Claim 1-8, C & B Gate $ 1,004.43 $ 537,636.63
ASMI: B&C Digital Network $ 902.63 $ 538,539.26
ASRC Energy Services: 16 Charging Table Wraps and L1 Lit Tension $ 4,800.00 $ 543,339.26
ASRC Energy Services: L1 Waiting Area Lit Tension Fabric Display $ 1,600.00 $ 544,939.26
Arctic Slope Telephone Assoc.(ASTAC): B&C Concourse Digital Network $ 1,089.38 $ 546,028.64
Big Rays: C Concourse 4K Display $ 3,075.00 $ 549,103.64

$ 585.15 $ 549,688.79
Comfort Suites Airport: Carousel 3, Rural and Commuter $ 1,000.00 $ 550,688.79
David Green Master Furrier: Bag Claim DIgital Network $ 383.04 $ 551,071.83
Dimond Center Holdings/Mall: Bag Claims 1-7 (12 screens) $ 319.20 $ 551,391.03
Global Credit Union: Arrival Hall Welcome Screen $ 2,000.00 $ 553,391.03
Global Credit Union: B&C Concourse Digital Network $ 796.80 $ 554,187.83
Global Credit Union: Bag Claim 1-8 $ 351.12 $ 554,538.95
Global Credit Union: Pre-Security Digital Network $ 1,440.00 $ 555,978.95
IBEW Local 1547 and NECA: LTF Carousel 5 $ 1,368.00 $ 557,346.95
IBEW Local 1547 and NECA: LTF Carousel B Hex $ 760.00 $ 558,106.95
ICE Services, Inc: Wall of Adventure Dedicated Display $ 2,400.00 $ 560,506.95
Ilisagvik College: B&C Concourse Digital Concourse Digital Network $ 560.25 $ 561,067.20
Jungle Media // GCI: Bag claim 1-8 $ 478.80 $ 561,546.00
Jungle Media // GCI: B concourse Tension Fabric Display $ 2,500.00 $ 564,046.00
KUIU Ultralight Hunting: Bag Claim 3 Lit Tension Fabric Display $ 2,325.00 $ 566,371.00
The Lakefront Anchorage: Arrivals Welcome Center $ 425.00 $ 566,796.00
Majestic Heli Ski Alaska: Bag Claim Digital Network $ 438.90 $ 567,234.90
Moda Partners: B&C Concourse Digital Network $ 871.50 $ 568,106.40
MSI // AK Air: Halibut Digital Screen $ 2,500.00 $ 570,606.40
MSI // AK Air: Selfie C Concourse Station $ 2,400.00 $ 573,006.40
MSI // AK Air: Digital Airport C Concourse $ 1,710.00 $ 574,716.40
MSI // AK Air: Pre-Security Screens $ 760.00 $ 575,476.40
MSI // Conoco Phillips Alaska: Baggage Claim Digital Network $ 383.04 $ 575,859.44
NANA Regional Corp: Concourse C Lit Tension Fabric $ 2,160.00 $ 578,019.44

Orange Slice // Brown Jug: Bag Claims 4-5 Digital Network $ 400.00 $ 578,419.44
ORSO // Glacier Brewhouse: Bag Claim Digital Network (12 screens) $ 351.12 $ 578,770.56
Providence of Alaska: Wall of Adventure $ 2,232.00 $ 581,002.56
Puffin Inn: Airport Courtesy Phone Center Package $ 550.00 $ 581,552.56
Residential Mortgage:  B & C Concourse Digital Network $ 801.78 $ 582,354.34
Southcentral Foundation: B&C Concourse Digital Displays $ 1,089.38 $ 583,443.72
Southcentral Foundation: Pre-Security Digital Displays $ 1,800.00 $ 585,243.72
Spawn Northrim 2023-2025: C Concourse $ 1,058.00 $ 586,301.72
Sushi on the Fly: Pre-Security Digital Network $ 1,296.00 $ 587,597.72
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): B&C Concourse Digital Network $ 1,034.91 $ 588,632.63
UKPEAĠVIK IÑUPIAT CORPORATION (UIC): Wall of Adventure $ 2,280.00 $ 590,912.63
University of Alaska Fairbanks: B&C Gate Digital Network  $ 796.80 $ 591,709.43
University of Alaska Fairbanks: Rural & Commuter Digital Network $ 240.00 $ 591,949.43
UAA Advancement Office: Bag Claim 1-8 Digital Network $ 465.50 $ 592,414.93
US Dept of Interior // Indian Arts & Crafts Board:  Wall of Opportunity  $ 2,300.00 $ 594,714.93
Yuit // Calista: Bag Claim $ 465.50 $ 595,180.43
Yuit // GCI: Bag Claim 1–8 Digital Network $ 478.80 $ 595,659.23

Adjusted Gross  Revenue $ 68,834.54

45% Due From Static Displays  $ 9,550.35

40% Due From Hitech Displays  $ 19,044.62

Subtotal $ 28,594.97

Alaska Pacific University: Pre-Security Digital Displays

Anchorage Staybridge Suites: Arrivals Welcome Center

Caliber Law Group: B&C Gate Digital Network



Ted Stevens Anchorage International Airport
Building Permit Summary

2023-2025

ANC 
Building 
Permit Application Title ADA Issuance

23-004 Car Rental Center Elevator Display 31935 2/17/2023
23-005 Lobby-Lower Level Cascading Escalator Vinyl Display 31788 2/17/2023
23-011 Alaska Channel C Concourse Selfie Station BP Renewal 31935 3/10/2023
23-036 Pre-Security Columns A & B Creative Refresh 31788 7/7/2023
23-042 Charging Station Creative Update 31935 7/14/2023

24-004 C Selfie Station 31935 4/10/2024
24-007 Rental Car Center Display 31935 2/26/2024
24-023 Baggage Claim 1-3 Column Wraps 31788 5/15/2024
24-024 Presecurity Columns A and B 31788 5/13/2024
24-052 Post Security Columns A, B & C 31788 7/2/2024
24-086 Gate C1 Digital Display 31935 10/10/2024
24-108 Column C & D Pre-Security Wraps 31788 12/17/2024
24-116 C Selfie Station 31935 1/6/2025

25-001 Arrivals Welcome Center Digital Display Replacement 31935 1/23/2025
25-004 Ground Transportation Lobby cascading Escalator Display 31788 1/29/2025
25-005 RAC Advertising Display 31935 1/29/2025
25-014 Baggage Claim Wraps 1-3 31788 2/28/2025
25-019 Main Atrium Wall & Digital Display 2025 31935 4/1//2025
25-023 Pre-Security Columns A & B 31788 4/7/2025
25-049 Post Security Columns 31788 6/3/2025
25-064 Charging Station Creative Refreshes 31935 6/27/2025
25-078 Digital Signage (Govs Bear) Equipment Relocation 31935 9/8/2025
25-114 Pre-Security Columns C & D Wraps 31788 11/24/2025
25-121 C-Concourse Selfie Station renewal- 2026 refreshes 31935 12/16/2025

Electronic/Static Display Advertising Concession ADA-32628
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